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al reinsurers and capital markets, bolstered by a
decade of low catastrophe losses.

Since 2013, many homeowners insurers have
benefited from renewals with lower rates, allow-
ing them to offer more competitive products to
their customers, said Todd Billeter, U.S. prop-
erty practice leader for the reinsurance broker

Aon Benfield.

Primary insurers also continue to benefit
from broader terms and conditions. Although
they are not necessarily the norm, Billeter said,
reinsurers increasingly offer multiyear treaties,
which enhance the ability of insurers to keep
rates relatively stable.

Please see REINSURANCE on Page 3

JETTY Continued from Page 1

something of a design play, creating a smoother
and better online experience than big insurers
currently offer. Jetty plans to be a managing gen-
eral agency, though at the moment it has not yet
announced which insurer or insurers it will be
representing.

Jetty is not reinventing renters insurance —
the first offerings will be on ISO forms using
traditional underwriting and data sources. The
goal is to create a more holistic solution to meet
renters’ needs. Toward that end, the founders
talk of using insurance as the way into the urban
household and then expanding to a broader array
of services for urban life.

In addition to providing traditional renters
and condo/coop insurance, Jetty wants to pro-
vide help with such challenges as paying the
security deposit, or providing a co-signer for a
lease. The details of those offerings are still be-
ing ironed out. Jetty will also be more aggressive
than traditional competitors in selling insurance
for individual items, such as a costly bicycle or
guitar, and encouraging the purchase of umbrella
insurance.

The company’s website, jetty.com, is live,
but it is not yet offering products. Though the
founders talk about launching in the first quarter
of 2017, there are still job postings for a head
of design, head of marketing, head of business
development and some key engineers. (If your
résumé is polished, these jobs offer more than
$100K plus a small stake in Jetty.)

AngelList, a website for and about startups,
shows the Series A funding closed in January

Jetty

2016 for an undisclosed amount that included
some solid venture capital firms in northern Cal-
ifornia and New York.

The two founders, Luke Cohler and Mi-
chael Rudoy, are not insurance people, and they
had previously founded, among other things, a
design and consultancy firm called Breadhouse.
But we can confirm that they’re already in touch
with some smart insurance people, and it appears
that despite some marketing rhetoric, Jetty’s
founders have escaped the “how hard can this
be” worldview of tech innovators entering the
insurance space. [PR]
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He emphasized that while rates declined on
average, not all insurers saw lower rates at this
renewal. Accounts that experienced rate de-
creases in recent renewals did continue to move
downward, but those with losses may have seen
their reinsurance rates rise.

Insured losses from natural catastrophes
worldwide rose to $42 billion in 2016 from $28
billion in 2015, according to preliminary esti-
mates from Swiss Re, but losses were still below
the annual average of the previous 10 years,
which was $46 billion. The largest losses in 2016
were due to earthquakes, hail and thunderstorms,
and Hurricane Matthew. The October hurricane
produced insured losses in excess of $4 billion,
while an April hailstorm in Texas cost insurers
$3 billion, according to Swiss Re.

Regional insurers that experienced losses
from Texas hailstorms and Tennessee wild-
fires, for example, likely faced higher rates at
this renewal, Billeter said. Willis Re also cited
price increases on loss-affected accounts in the
Midwest as well as North American insurers
with Canadian losses. Last spring’s wildfires in
Canada produced $2.8 billion in insured losses,
among the costliest wildfire events in insurance
industry history and the largest loss ever for the
Canadian insurance industry, Swiss Re reported.

Significant flooding events also added to the
toll for 2016, but most U.S. flood losses are ei-

ther uninsured or insured by the National Flood
Insurance Program. Swiss Re estimated that
the widespread flooding in Louisiana and Mis-
sissippi in August caused more than $1 billion in
private insured losses, just a slice of the $10 bil-
lion in economic losses.

The abundance of reinsurance capacity along
with sophisticated risk modeling tools are facili-
tating the development of a private flood insur-
ance market while the federal flood program uses
reinsurance to shore up its financial foundation.

Using data from new flood risk models, a
small but growing number of insurers are dip-
ping their toes in the flood insurance market by

The private flood insurance
market is growing thanks to
abundant capacity and growing
risk assessment skKills.

cherry-picking properties for which they can
provide a better price than the NFIP.

“It’s an emerging market because the tools
we use to evaluate these risks are getting better
and better,” said Billeter of Aon Benfield. While
some flood risk is correlated with hurricane risk,
a great deal of river flooding is not — and that
holds appeal for catastrophe reinsurers looking
for new opportunities to deploy capital.

While some insurers are clearly interested in
expanding into private flood insurance, it is not

Please see REINSURANCE on Page 10

Total Economic and Insured Losses in 2016 and 2015 (billions)

Annual 10-year
2016 2015 Change Average
Economic Losses (total) $158 $94 68% $175
National catastrophes $150 $82 83% $163
Man-made catastrophes $8 $12 -33% $12
Insured Losses (total) $49 $37 33% $53
National catastrophes $42 $28 51% $46
Man-made catastrophes $7 $9 -23% $7

Source: SwissRe Economic Research & Consulting and Cat Perils
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Wisconsin
Homeowners Multiperil Insurers
peril |
Groups Ranked by Total 2015 Direct Premium Written (000)

Mkt Loss Mkt Loss Mkt Loss
2015 share Ratio 2014 share Ratio 2013 share Ratio
Group Name Premium 2015 2015 Premium 2014 2014 Premium 2013 2013
American Family Insurance Group $293,724 21.9% 35.4% $285,868 22.2% 47.3% $274,607 22.4% 42.2%
State Farm Mutual $227,408 16.9% 43.2% $212,775 16.5% 53.2% $205,638 16.8% 47.6%
Acuity Mutual Insurance $65,486 4.9% 45.1% $60,305 4.7% 63.7% $54,704 4.5% 48.1%
Allstate Corp. $56,186 4.2% 42.0% $51,334 4.0% 48.5% $47,487 3.9% 48.3%
West Bend Mutual Insurance Co. $54,915 4.1% 48.2% $49,464 3.8% 60.3% $44,437 3.6% 61.9%
Liberty Mutual $51,432 3.8% 49.3% $51,312 4.0% 52.9% $47,187 3.9% 51.0%
Auto-Owners Insurance Co. $47,557 3.5% 39.3% $46,454 3.6% 63.5% $43,737 3.6% 47.4%
Erie Insurance Group $46,700 3.5% 46.6% $39,010 3.0% 50.0% $32,175 2.6% 63.6%
Farmers Insurance Group $46,530 3.5% 35.3% $46,914 3.6% 48.0% $48,217 3.9% 39.8%
USAA Insurance Group $34,866 2.6% 44.9% $32,578 2.5% 54.8% $29,493 2.4% 45.0%
Secura Insurance Mutual $23,686 1.8% 35.0% $21,652 1.7% 41.1% $19,853 1.6% 40.0%
Auto Club Insurance Assn. (Michigan)  $23,084 1.7% 61.3% $22,455 1.7% 46.5% $22,532 1.8% 56.5%
Wisconsin Mutual Insurance Co. $21,692 1.6% 42.7% $21,382 1.7% 61.9% $19,673 1.6% 53.8%
MetLife Inc. $19,522 1.5% 45.8% $19,356 1.5% 51.7% $18,433 1.5% 45.7%
Travelers Companies Inc. $18,787 1.4% 31.6% $18,068 1.4% 36.4% $18,629 1.5% 39.4%
Badger Mutual Insurance Co. $17,621 1.3% 66.8% $17,920 1.4% 71.2% $17,949 1.5% 48.8%
Pekin Insurance Group $17,449 1.3% 62.7% $16,834 1.3% 71.8% $15,958 1.3% 64.3%
Rural Mutual Insurance Co. $16,217 1.2% 51.4% $16,156 1.3% 44.3% $15,903 1.3% 43.6%
Nationwide Mutual Group $15,706 1.2% 45.5% $15,555 1.2% 71.3% $15,635 1.3% 73.9%
Germantown Mutual Insurance Co $15,421 1.1% 26.2% $14,927 1.2% 60.4% $13,886 1.1% 74.2%
Hartford Financial Services $14,839 1.1% 45.6% $14,115 1.1% 70.3% $12,570 1.0% 58.6%
Motorists Insurance Group $14,714 1.1% 36.5% $15,858 1.2% 54.1% $16,104 1.3% 43.4%
Chubb Ltd. $14,636 1.1% 49.1% $14,215 1.1% 36.9% $13,423 1.1% 35.8%
Grange Mutual Casualty Co. $13,079 1.0% 55.5% $12,243 1.0% 70.1% $11,335 0.9% 52.6%
Country Financial $12,899 1.0% 56.1% $12,097 0.9% 72.0% $11,209 0.9% 46.2%
QBE Insurance Group Ltd. $12,028 0.9% 36.0% $12,952 1.0% 49.9% $15,197 1.2% 49.2%
Hanover Insurance Group Inc. $11,924 0.9% 64.2% $11,018 0.9% 51.1% $9,963 0.8% 71.5%
IMT Mutual Holding Co. $10,075 0.8% 37.1% $9,852 0.8% 57.5% $9,205 0.8% 46.9%
Cincinnati Financial Corp. $9,585 0.7% 44.6% $9,595 0.8% 59.5% $9,401 0.8% 61.6%
State Auto Insurance Companies $8,462 0.6% 34.8% $9,240 0.7% 41.1% $10,275 0.8% 68.1%
Hastings Mutual Insurance Co. $8,299 0.6% 48.3% $7,768 0.6% 102.8% $6,746 0.6% 71.4%
Progressive Corp. $7,579 0.6% 47.2% $5,394 0.4% 74.3% $3,649 0.3% 51.9%

Mutual of Wausau Ins Corp. $7,355 0.6% 40.3% na na na na na na
Kemper Corp. $6,868 0.5% 54.7% $6,388 0.5% 73.6% $6,479 0.5% 100.4%
Ameriprise Financial Inc. $6,479 0.5% 50.3% $5,134 0.4% 64.1% $3,601 0.3% 66.8%
Donegal Insurance Group $6,441 0.5% 34.5% $6,221  0.5% 69.0% $5,704 0.5% 35.3%
Pennsylvania National Mutual Casualty $6,417 0.5% 35.9% $6,116 0.5% 84.5% $5,798 0.5% 36.3%
Western National Insurance Group $5,851 0.4% 25.9% $5,470 0.4% 56.5% $4,918 0.4% 57.2%
WEA P&C Insurance Co. $5,453 0.4% 57.1% $5,213 0.4% 62.7% $5,149  0.4% 32.8%
Statewide Totals $1,344,070 42.6% $1,287,145 54.5%  $1,226,127 49.0%

Source: SNL Financial, by permission, and the Property Insurance Report database.
Loss ratio = incurred losses/direct premium earned and does not include dividends or loss adjustment expense.
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Continued from Page 1
years,” he says.

Nickel describes himself as generally hands
off when it comes to how the market functions.
“My general philosophy: as a regulator, my job
is to make sure existing laws are enforced, con-
sumers are protected, and solvency is guaranteed
for companies,” he says. “That’s where we start
and end. In terms of the marketplace, I firmly be-
lieve the market and competition and innovation
are best left up to the companies themselves.”

Nickel speaks frequently about innovation in
the marketplace, and his desire, as a regulator,
to gain an understanding of new technology and
ideas so he can encourage the use of new tools
that keep insurers competitive and provide con-
sumers greater options.

“I make it clear that if people have innova-
tive ideas, or if they want to change delivery
mechanisms or product design, we’re willing to
listen,” Nickel explains. “If they have an idea,
we want to help them get to, ‘Yes.””

It is a way of think-
ing that could influence
regulatory strategy be-
yond Wisconsin’s bor-
ders this year as Nickel :
became president of the . &
National Association of .
Insurance Commission- '
ers on Jan. 1. \ -

He noted the rapid :
pace at which insurers .
are adopting innovative s
means for analyzing risk,
such as artificial intel-
ligence and computer
models, and their belief that they can leverage
this data to provide better products and prices.

“The rub comes when regulators aren’t com-
fortable with a lot of that innovation out there,”
he noted.

Nickel plans to encourage commissioners

Please see WISCONSIN on Page 6

Commissioner
Ted Nickel

Wisconsin
Property Insurance Profit Margins

10-Year Summary, % of Direct Premiums Earned, With National Averages
2014 2013 2012 2011 2010 2009 2008 2007 2006 2005 Avg
) . Total Total Total Total Total Total Total Total Total Total Total
Line of Business Profit Profit Profit Profit Profit Profit Profit Profit Profit Profit  Profit
State Homeowner 10.8 150 20.6 -9.8 -7.8 99 -104 4.3 9.6 205 4.4
Nat’l Homeowner 139 16.5 8.1 -3.8 7.2 5.7 -24 15.0 17.0 -2.4 7.5
State Fire -76 227 245 156 265 -389 140 255 226 339 139
Nat’l Fire 214 269 247 248 276 245 132 202 273 8.2 21.9
State Comm 9.8 65 19.7 102 7.8 65 118 16.0 16.2  19.1 12.4
Nat’'l Comm 124 149 9.0 41 132 11.0 9.2 199 19.7 6.8 12.0
State Allied -1.8 -271 -36 382 287 164 -44 291 29 17.2 9.6
Nat’l Allied 15.7 6.3 -194 57 285 21.2 28 299 239 -1251 -1.1

Note: Profit calculations are by Property Insurance Report using data from the National Association of

Insurance Commissioners. Calculations are estimates, some based on national averages.
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Wisconsin

Commercial Multiperil Nonliability Insurers
Groups Ranked by 2015 Premiums Written (000)

2015 Mkt Loss

Group Name Premiums share Ratio
Travelers Companies Inc. $32,206 7.3% 82.5%
American Family Insurance Group $29,377 6.6% 35.0%
Chubb Ltd. $26,410 6.0% 33.1%
Society Insurance A Mutual Co. $25,288 5.7% 37.8%
Auto-Owners Insurance Co. $22,932 5.2% 33.7%
QBE Insurance Group Ltd. $19,814 45% 33.5%
Cincinnati Financial Corp. $18,457 4.2% 72.6%
Rural Mutual Insurance Co. $16,485 3.7% 38.8%
Secura Insurance Mutual $16,004 3.6% 48.8%
Acuity Mutual Insurance $14,633 3.3% 43.8%
Nationwide Mutual Group $12,924 29% 51%
Erie Insurance Group $12,860 2.9% 34.3%
State Farm Mutual $12,826 2.9% 59.1%
Church Mutual Insurance Co. $11,124 2.5% 35.0%
Germantown Mutual Insurance Co $11,085 2.5% 49.9%
CNA Financial Corp. $10,576 2.4% 33.3%
Motorists Insurance Group $10,361 2.3% 33.3%
Hanover Insurance Group Inc. $8,608 2.0% 13.4%
Liberty Mutual $8,026 1.8% 31.6%
West Bend Mutual Insurance Co. $7,551 1.7% 41.4%
Farmers Insurance Group $7,342 1.7% 31.8%
Zurich Insurance Group $6,455 1.5% 41.5%
W. R. Berkley Corp. $6,368 1.4% 19.8%
Grange Mutual Casualty Co. $6,294 1.4% 30.8%
Tokio Marine Group $5,669 1.3% -0.9%
Hartford Financial Services $4,972 11% 12.4%
Pekin Insurance Group $4,910 1.1% 39.5%
Alistate Corp. $3,947 0.9% 49.5%
Housing Authority Insurance Group $3,920 0.9% 22.4%
Allianz Group $3,644 0.8% 14.0%
Frankenmuth Mutual Ins Co. $3,408 0.8% 31.9%
American International Group $3,327 0.8% 1.4%
Hastings Mutual Insurance Co. $3,222 0.7% 122.3%
Wisconsin Mutual Insurance Co. $2,990 0.7% 43.9%
Midwest Family Mutual Ins Co. $2,901 0.7% 59.7%
Badger Mutual Insurance Co. $2,731 0.6% 49.6%
Alleghany Corp. $2,486 0.6% 58.7%
GuideOne Insurance $2,280 0.5% 88.6%
American Financial Group Inc. $1,864 0.4%  6.4%
Country Financial $1,814 0.4% 48.3%
FM Gilobal $1,772 0.4% 0.0%
Statewide Totals $442,497 41.1%

Data Source: SNL Financial, by permission, and the Property
Insurance Report Database.

Loss ratio = incurred losses/direct premium earned and does not
include dividends or loss adjustment expense.

Continued from Page 5

across the country to be open to innovation, and
he expects to spend a lot of his time as NAIC
president bringing regulators together with inno-
vators to advance knowledge and understanding
about big data, analytics and the changing mar-
ketplace. He supports “regulatory sandboxes”
that allow companies to “test-market or test-run
a product in a way that doesn’t harm consum-
ers.”

If an innovation benefits consumers, Nickel
says, companies should be allowed to pursue it.
“But I have to make sure the regulatory commu-
nity is comfortable with a lot of what’s going on,
because it does seem intimidating on some lev-
els,” he says. When it comes to big data, he adds,
“regulators need to be better trained in that area.”

The recent U.S. presidential election and
changes likely to come in Washington are also
sure to keep Nickel busy as NAIC president this
year. Many did not believe the November elec-
tion would go the way it did, and now there is an
incoming administration and a majority in Con-
gress that have talked about a course shift for the
country that includes repealing and replacing the
Affordable Care Act and taking another look at
the Dodd-Frank Wall Street Reform and Con-
sumer Protection Act.

Nickel believes state regulators can be the
“g0-to source” for the technical aspects of any
changes the administration or Congress might
contemplate. “It’s easy to say, ‘repeal and re-
place,”” Nickel says, “but it gets really compli-
cated really fast right behind that.”

He expects to spend a lot of time working
with President-elect Donald Trump’s transition
team and with members of Congress, as deci-
sions are made about the federal government’s
role in insurance.

“My sense is they’re going to want to turn
some of that authority back to the states,” Nickel

Please see WISCONSIN on Page 7
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says, adding that state regulators should help en-
sure that any decisions made at the federal level
harm neither consumers nor insurers.

“We stand ready to be there and assume
some of our traditional regulatory authority that
may have been usurped by the federal govern-
ment, and [ would say to anyone who asks — we
got this,” he says.

Closer to home, Nickel and industry experts
seem content with the steady, favorable Wis-
consin homeowners insurance marketplace. The
state’s competitive landscape is notable for the
sizable number of Wisconsin-domiciled compa-
nies that hold their own against large national
insurers.

These domestic insurers succeed in part be-
cause they have become the backbones of the
small communities in which they’re based, play-
ing a big part in local economies, Nickel said.

Matt Banaszynski, executive vice president
of the Independent Insurance Agents of Wis-
consin, says many domiciled companies have
been around for over 100 years, meaning they

Wisconsin 2013 Insured
Home Values (HO3 Policy Form)
Home National
Value Wisconsin Average
<$50K 3.8% 0.4%
$50-75K 1.0% 0.7%
$75-100K 2.5% 2.5%
$100-125K  5.4% 5.6%
$125-150K  9.2% 8.5%
$150-175K 12.2% 10.5%
$175-200K 12.4% 10.5%
$200-300K 33.7% 31.6%
$300-400K 12.1% 15.4%
$400-500K 4.0% 6.9%
>$500K 3.7% 7.4%
Total exposures 1,041,969 50,239,946
Source: NAIC, Property Insurance Report

have a lot of historical data on the Wisconsin
marketplace that larger nationals do not, giving
them an advantage when it comes to modeling
and forecasting.
Competition alone doesn’t explain Wiscon-
sin’s stable market, which was the 27th-largest
Please see WISCONSIN on Page 8

Wisconsin
Fire Insurers
Groups Ranked by 2015 Premiums Written (000)

2015 Mkt Loss
Group Name Premiums share Ratio
West Bend Mutual Insurance Co. $17,570 11.1% 41.9%
Auto-Owners Insurance Co. $13,500 8.5% 32.9%
American International Group $12,041 7.6% 711%
Travelers Companies Inc. $8,953 5.7% 26.4%
FM Global $8,574 5.4% 40.8%
Acuity Mutual Insurance $8,121 51% 91.3%
Farmers Insurance Group $8,044 51% 40.6%
Zurich Insurance Group $7,928 5.0% 27.1%
Liberty Mutual $5,834 3.7% 8.1%
Cincinnati Financial Corp. $3,712 2.3% 33.4%
Assurant Inc. $3,680 23% 17.8%
Employers Mutual Casualty Co. $3,654 2.3% 30.1%
Munich-American Holding Corp. $3,181 2.0% 33.3%
CNA Financial Corp. $2,843 1.8% -40.3%
Germantown Mutual Insurance Co $2,678 1.7% 43.9%
XL Group plc $2,636 1.7% 28.9%
Selective Insurance Group Inc. $2,201 1.4% 13.0%
AXIS Capital Holdings Ltd. $2,067 1.3% 0.6%
Hanover Insurance Group Inc. $1,996 1.3% -15.7%

Allianz Group $1,900 1.2% -22.4%
Pennsylvania Lumbermens Mutual $1,665 1.1% -16.6%
Berkshire Hathaway Inc. $1,453 0.9% 17.9%
Chubb Ltd. $1,383 0.9% 76.2%
Wisconsin Mutual Insurance Co. $1,366 0.9% 27.3%
Swiss Re Ltd $1,341 0.9% 85.3%
Federated Mutual Group $1,211 0.8% -5.7%
USAA Insurance Group $1,120 0.7% 41.7%
Sentry Insurance Mutual $1,035 0.7%  0.5%
Motorists Insurance Group $1,032 0.7% 141%
United Fire Group Inc. $1,016 0.6% 44.7%
AXA $970 0.6% -0.0%

Statewide Totals $158,564 36.8%

Data Source: SNL Financial, by permission, and the Property
Insurance Report Database.

Loss ratio = incurred losses/direct premium earned and does not
include dividends or loss adjustment expense.
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homeowners insurance market with $1.3 billion
in written premium in 2015. Experts point to a
range of other factors, including a state legisla-
ture that does not seek to disrupt the business of
insurance, and, perhaps most importantly, a lack
of costly catastrophes in recent years.

“I’m knocking on my head, the wood desk,
and everything,” Nickel says when pointing out
the state’s run of good weather luck.

Wisconsin
Allied Lines Insurers
Groups Ranked by 2015 Premiums Written (000)

2015 Mkt Loss

Group Name Premiums share Ratio
West Bend Mutual Insurance Co. $20,889 15.2% 30.9%
FM Global $14,941 10.9% 12.3%
Travelers Companies Inc. $8,728 6.4% -23.6%
Acuity Mutual Insurance $7,435 5.4% 27.6%
Zurich Insurance Group $7,172 52% 20.7%
Assurant Inc. $5,962 4.3% 34.6%
Employers Mutual Casualty Co. $5,774 4.2% 50.1%
American International Group $5,016 3.7% 12.0%
Cincinnati Financial Corp. $3,430 25% 14.2%
Farmers Insurance Group $3,362 2.5% 21%
Selective Insurance Group Inc. $3,235 2.4% 38.3%
Archer-Daniels-Midland Co. $2,901 21% 21.0%
Rural Mutual Insurance Co. $2,889 21% 43.2%
Liberty Mutual $2,277 1.7% 15.8%
Munich-American Holding Corp. $2,132 1.6% 64.8%
CNA Financial Corp. $2,012 1.5% 4.2%
Sompo Japan Nipponkoa Group $1,790 1.3% 113.0%
Hanover Insurance Group Inc. $1,598 1.2% 6.7%
Sentry Insurance Mutual $1,591 1.2% 33.3%
United Fire Group Inc. $1,476 1.1% 40.7%
USAA Insurance Group $1,450 1.1% 34.1%
Nationwide Mutual Group $1,364 1.0% 49.5%
Municipal Property Ins Co. $1,216 0.9% 50.5%
Federated Mutual Group $1,208 0.9% 31.3%
Mt. Morris Mutual Insurance Co $1,095 0.8%  0.4%
MS&AD Insurance Group Holdings $1,033 0.8% -1.0%
XL Group plc $1,000 0.7%  4.2%
Statewide Totals $137,281 24.7%

Data Source: SNL Financial, by permission, and the Property
Insurance Report Database.

Loss ratio = incurred losses/direct premium earned and does not
include dividends or loss adjustment expense.

The result has been affordable rates for con-
sumers and healthy insurers. Wisconsin home-
owners paid $665 on average for coverage in
2013, the most recent NAIC data; only three
sates are lower. On our HURT index, measuring
premium to income as a gauge for affordability,
Wisconsin places a healthy 45th.

Banaszynski points to insurers’ evolving use
of data, and putting that data to practical use, as
a reason for improving loss ratios. The average
incurred loss ratio for Wisconsin home insurers
fell to 42.5% in 2015 from 54.5% in 2014 and
49% in 2013.

Like Nickel, Banaszynski and other experts
point to the use of data and technology as a ma-
jor industry trend in Wisconsin. In that regard,
insurers are paying attention to American Fami-
ly’s reorganization as a mutual holding company.

The reorganization will free up capital to
allow American Family to invest in insuretech
start-up companies, enabling it to keep up with,
and perhaps get ahead in, a marketplace that is
becoming increasingly data and tech driven.

Having received approval for the move by
policyholders and regulators, American Family
said it expected to receive its certificate of au-
thority with an effective date of Jan. 1, 2017.

“The conversion will create additional flex-
ibility to invest in and/or acquire non-insurance
companies that could provide customer products
and services that complement our insurance
business and help keep customers safe,” accord-
ing to Scott Seymour, American Family vice
president for government affairs and compliance.
“Examples include products that proactively pro-
tect customers from accidents and injuries, such
as smart home technology and distracted driving
prevention.”

He adds that the restructuring will allow for
greater flexibility to acquire other mutual insur-
ance companies as well, but he also stresses it
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Know more about the properties you insure and the people who live
there. TransUnion can tell you who's safe, who's a risk and who's likely
to cause losses.

WE CAN HELP YOU:

Make smarter
underwriting
decisions

Fight risk in your property portfolio with TransUnion property solutions
by calling us at 800-566-8551; emailing insurance@transunion.com or
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There appears to be an opportunity for some-
one to delve into this space, since a search for
any kind of insurance on Yelp brings a long list
of insurance agents, but no clear reviews of in-
surance companies.

The biggest challenge for companies such as
Clearsurance is always the same: getting people
to provide an honest review. Amazon has so
much volume that the reviews are very useful.
But even Amazon struggles with phony reviews
from companies puffing up their products.

If Clearsurance can successfully attract a
sufficient number of consumers providing hon-
est, balanced and thoughtful reviews it will have
achieved a great deal, and selling data to insur-
ers could work. It’s off to a good start, with 173
reviews for USAA homeowners insurance last
week (with four stars, it ranked second) and 531
for State Farm (three stars, ranked 36th).

The brief reviews look real, though reading
through a few dozen leaves the impression cus-
tomers may be pushed there by agents. The site
is hardly definitive right now, but it is well worth
keeping an eye on.

REINSURANCE Continued from Page 3
nearly as significant as the market for hurricane

or earthquake insurance and reinsurance. “It is an
emerging market and is becoming more robust,”
Billeter said.

The Federal Emergency Management
Agency announced last week that it transferred
$1.04 billion in the National Flood Insurance
Program’s flood risk to the private reinsurance
market. The program covers 26% of losses be-
tween $4 billion and $8 billion. This year’s re-
insurance replacement expands upon a smaller
placement that FEMA made in September. Con-
gress gave FEMA’s the ability to buy private re-
insurance as part of the Biggert-Waters Flood In-
surance Reform Act of 2012 and the Homeowner
Flood Insurance Affordability Act of 2014.
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will preserve “our tradition of operating under
the concepts and culture of a mutual insurance
company, one that is owned by our policyholders
and not outside investors.”

If American Family is successful, it “could
forge a new path for other Wisconsin domestic
companies to follow,” according to one industry
observer.

Under the new structure, policyholders of
American Family Mutual Insurance Company
(AFMIC) would retain their membership rights,
while membership rights would be expanded to
policyholders of certain other subsidiaries, in
particular policyholders who purchase property
and casualty insurance products sold by Ameri-
can Family agents.

“By doing this, we would help ensure poli-
cyholder ownership continues into the future,”
Seymour says. “Even though American Family
would have the ability to sell stock after the mu-
tual holding company conversion, we have no
plans to do so.”
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